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Palm Springs Bureau of Tourism 

Advertising Overview 

Digital Ads 
We serve a variety of digital content ads to potential visitors monthly.  Digital Ad types include contextual, 
retargeting, private market place, native ads, mobile ads, and video ads.  
 
Results include ads purchased through the advertising platforms of Google, Bing, Basis, and Nativo, Travel 
Spike, Sojern and Adara. 
 
Banner ads also include specific creative for fly markets including Austin, Chicago, Sacramento, Denver, Dallas, 
San Francisco, Boise, Seattle, New York, Portland and Minneapolis. International includes Canada. 
LGBTQ+ advertising includes native ads placed through the Nativo platform, search as well as a new 
relationship with Metrosource. 
 

Total All Digital Ads 
 June July – June 
Total Impressions 5,520,634 43,399,101 
Clicks to VisitPalmSprings.com 20,832 184,648 
Video Views & Audio Ads 854,999 4,204,107 

 

TV  
We place TV ads on Spectrum Cable. The year-to-date figures include running a co-op TV campaign with Visit 
Greater Palm Springs. 
 

 
Total TV Spots 

 June July – June 
Spots 8,314,509 33,151,848 

    

Print 
We participate in the VGPS annual guide published through Palm Springs Life Magazine. This comprehensive 
visitor guide features all nine cities reaching over 13 million readers annually across print, digital, and social 
media platforms. 
 
We also place a two-page ad in the Travel Guide to California, which includes a two-page editorial piece along 
with ad placement in Dreamscapes Magazine distributed throughout Canada. 
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Digital Ad Results 
Type & Platform 

Search Digital Ads 

Google + Bing - Search advertising targeting travel segments, interests and keywords. 
 

 June July – June 
Total Impressions 126,873 1,608,911 
Clicks to VisitPalmSprings.com 10,005 127,130 

Display & Video Digital Ads 

Basis Global Advertising Platform  
 

Contextual, Private Marketplace Deals, Retargeting and Spaceback - Geo target articles  
and keywords related to travel. Programmatic ads on premium travel websites.  
 

 June July – June 
Total Impressions 567,468 7,263,034 
Clicks to VisitPalmSprings.com 548 7,427 

 
Content Story-An interactive content story launched in June: 
https://visitpalmsprings.com/howdoyoupalmsprings/  
 

 June July – June 
Total Impressions 311,307 311,307 
Clicks to VisitPalmSprings.com 253 253 

                          
Digital LGBTQ+ - Brand Awareness + Impressions Reach; focusing on LGBTQ+ Domains 
 

 June July – June 
Total Impressions 309,956 3,653,967 
Clicks to VisitPalmSprings.com 191 2,614 

Digital Native Ads 
Site Traffic + Engagement on Website Content (Blogs)  

 
 June July – June 
Total Impressions 0 3,392,835 
Clicks to VisitPalmSprings.com 0 3,076 

 
 
 
 
 

https://visitpalmsprings.com/howdoyoupalmsprings/
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Spotify   
Streaming audio, first party data targeting to target registered Spotify users ages 21+.    
 

 June July – June 
Total Impressions 309,089 1,192,528 
Clicks to VisitPalmSprings.com 269 706 
Audio Ad Completions 294,115 1,137,463 

Digital Video Ads 
Reaching our target audience with pre-roll video 15 and 30 sec spots.  
Video completion rate = 74% 

 
 June July – June 
Total Impressions 263,068 2,564,184 
Clicks to VisitPalmSprings.com 167 3,103 
Completed Video Views 193,689 1,771,750 

   

Digital Connected TV (CTV) Video Ads 
Streaming video running on Smart TV, Roku, Amazon Fire TV, Apple TV and/or gaming consoles. 
Video completion rate = 98% 
 

 June July – June 
Completed Video Views 167,391 778,445 

   

Nativo Advertising Platform 
Digital ads delivered in the form of native content.  

 June July – June 
Total Impressions 966,197 6,429,405 
Clicks to VisitPalmSprings.com 3,199 21,193 
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Travel Spike 
Travel Spike is the largest travel media platform in comScore Travel reaching over 100 million unique visitors. 
Offering a range of digital travel ad products including Contextual Content, Travel Deals, Native, Email, Mobile, 
Display and Video. 
 

 June July – June 
Total Impressions 596,384 2,733,975 
Clicks to VisitPalmSprings.com 1,450 5,126 

Sojern 
Utilizing Sojern travel intent platform to target frequent travelers and travel intenders. 
Video placement resulted in 231,560 video starts, 199,804 videos completed which is a video completion rate 
of 86.29% in the month of June. 

 June July – June 
Total Impressions 1,034,750 8,184,265 
Clicks to VisitPalmSprings.com 1,122 8,846 

           
Journera  
Audiences allow destination marketing organizations to target visitors using first-party booking data from the 
largest airline and hotel brands. Launched late June. 
                                        

 June July – June 
Total Impressions 1,035,542 1,035,542 
Clicks to VisitPalmSprings.com 2,102 2,102 

                                                                                                                                                

Metrosource 
Metrosource is a media brand for the LGBTQ community that reaches audiences via a lifestyle magazine, 
website, email newsletter, podcast, events and social media channels. 
 

 June July – June 
Total Impressions 0 2,007,394 
Clicks to VisitPalmSprings.com 0 1,922 

 
 
 

Adara Advertising Platform  
Digital ads served on Adara’s proprietary ad network. Utilizing Adara travel intent platform to target frequent 
travelers and travel intenders.  
  

 June July – June 
Total Impressions 0 3,021,754 
Clicks to VisitPalmSprings.com 0 1,546 

*November-January campaign only. 
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San Diego Magazine E-Blast     
 
Opens: 5,820 
Unique Opens: 3,940 
Open rate: 10.58% 
Click-through rate: 10% 
Total clicks: 517 
Unique Clicks: 406 
 
 
                  
 
 
 
 
 
Sunset Magazine Social Posts 
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The Pride LA E-blast 

• Total Recipients: 11,438 
• Successful Deliveries: 11,232 
• Recipients Who Opened: 2009 (18.5%) Total 
• Opens: 2,871 Last Open Date: 7/11/23 
• Recipients Who Clicked: 245 (0.8%) 

 

 

Campaign for Local Push 
 
Father’s Day and 4th of July local push included banner ads and a 
native story. 
 
Delivered impressions: 348,434 
Delivered clicks: 365 
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The Desert Sun deployed a dedicated Father’s Day e-blast to locals promoting dining, shopping and activities.  
 
Date: June 8, 2023 
Audience: 21, 969 
Views: 4,584 
Clicks: 481 
 
Re-blast to “un-opens” date: June 13, 2023 
Views: 4,764 
Clicks: 528 
 

 

 

 

 

 

Television 
Visit Greater Palm Springs Co-Op 
We place TV ads through a co-op with Visit Greater Palm Springs on Spectrum Cable, KTLA and Connected TV.  
June 2023 
Cable TV:  1,973 spots 
KTLA:   123 spots 
Connected TV:  8,311,472 spots 

Spectrum  
Zones:  Moreno Valley, Redlands, Riverside, Irvine markets 
Networks:  BRVO, CMT, ENN, ENT, ESNU, FRFM, FS1, FYI, GOLF, NICK, OXYG, S1LA, SNLA, SYFY, TRU, VICE 
Dates:   Year-around 
Spots:   949 
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OOH Video Spots 
Certified Folder  
A Palm Springs 30 second spot is running on the British Columbia Ferry from Victoria to Vancouver, the 
Washington State Ferries from Seattle to Bremerton and Seattle to Bainbridge. The spots repeat once every 15 
seconds. The Palm Springs spot runs year around along with the Palm Springs visitor guide distribution aboard 
the ferries. The 30 second spot runs every 5 minutes at each California Welcome Center during the normal 
operating hours, typically 9 – 5, 7 days per week. 
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Street Teams 
Cat & Mouse represented Visit Palm Springs to help push summer visitation and share the Summer Splash 
Pass promotion. 
 
West Hollywood Pride - Saturday, June 3 
 
On Sunday, June 3, the Visit Palm Springs street team visited LA Pride in West Hollywood. The LA Pride is an 
annual event, which draws in thousands of people and features live music stages, pop-up vendor stands, 
giveaways, and restaurants. This was an open street event in an area with lots of restaurants and stores. 
The event was filled with people walking around in excitement to participate in the event activities. People 
were walking around to check out the live music entertainment, get cool swag, grab a few drinks, and dine at 
the surrounding restaurants. Quite a few of the people have already visited Palm Springs and were planning to 
go visit again so were happy to learn of the Summer Splash Pass discount. 
Since the event took place in an area consisting of several blocks, the team was easily able to spread out on 
different streets and walk around talking to many people. The event was comprised of people from different 
genders, ages, and races who mostly were happy to hear about our Summer Splash Pass promotion. Some 
people have not yet been to Palm Springs and were interested in visiting after hearing about our promotion. 
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Social Media 
   June 2023 June 2022 

Facebook page likes  
https://www.facebook.com/VisitPalmSprings 

84,682 72,524 

Instagram followers  
https://www.instagram.com/visitpalmsprings 

143,866 125,322 

Pinterest followers 
https://www.pinterest.com/visitpalmsprings 

2,285 1,977 

Tik Tok followers                      
https://www.tiktok.com/@visit.palmsprings 

17,749 7,802 

 

Facebook Page Insights 

 

Facebook Top Posts 

 

 
 

https://www.facebook.com/VisitPalmSprings
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Instagram Insights 

 
 
Instagram Top Posts 
 

 
 
Pinterest Highlights 
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TikTok Highlights 
 

 
 
 
 

 
 
Visit California post on Tik Tok on June 23 
 

 

https://www.tiktok.com/@visitcalifornia/video/7248016110887521579?is_from_webapp=1&sender_device=pc&web_id=7094289723036370474
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Sample Articles 
 

NewsBreak Palm Springs Welcomes LGBTQ Visitors with Summer Deals (hosted on LGBTQ FAM) 

 

Inside Frank Sinatra’s Iconic House in Palm Springs  (House Tour) by Michael Stern (The Modern Tour) 

Willamette Living Magazine 

 

Time Out 12 Best Things to do in Palm Springs 

https://original.newsbreak.com/@ed-walsh-562455/3070174986843-palm-springs-welcomes-lgbtq-visitors-with-summer-deals
https://www.youtube.com/watch?v=lkOohl1EZyo
https://www.timeout.com/palm-springs/things-to-do/best-things-to-do-in-palm-springs
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TheInfatuation.com  The Best Places to Eat & Drink in Palm Springs 

BridgesAndBalloons.com 24 Gorgeous Hip Hotels in Palm Springs 

VisitCalifornia  https://www.instagram.com/p/CtH_FytrHiH/ 

 

Coveteur.com A Guide to Hollywood’s Playground, Palm Springs 

Solo Trips and Tips Things To Do in Palm Springs 

https://www.theinfatuation.com/los-angeles/guides/palm-springs-restaurants
https://bridgesandballoons.com/hip-palm-springs-boutique-hotels/
https://www.instagram.com/p/CtH_FytrHiH/
https://coveteur.com/palm-springs-travel-guide
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Palm Springs Day Trip Guide 

Welcome to The Dinah Shore Estate 

Palm Springs July 4th 

Spas to Find Serenity 

Arenas District Guide 

 
Palm Springs Late Night Dining 

Historic Palm Springs Hotels 

 
Live LGBTQ Entertainment in Palm Springs 

https://visitpalmsprings.com/palm-springs-day-trip-guide/
https://visitpalmsprings.com/the-dinah-shore-palm-springs-estate/
https://visitpalmsprings.com/palm-springs-july-4th/
https://visitpalmsprings.com/palm-springs-spas-to-find-serenity/
https://visitpalmsprings.com/arenas-district-guide/
https://visitpalmsprings.com/palm-springs-late-night-dining/
https://visitpalmsprings.com/historic-palm-springs-hotels/
https://visitpalmsprings.com/live-lgbtq-entertainment-in-palm-springs/
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LGBTQ Press Fam 
In anticipation of a possible slower summer season, we hosted an LGBTQ FAM in June to help boost Palm 
Springs coverage and visitation. 

Attendees: 
Tim Cappelli - @tcappelli (165,000+ followers on Instagram) 

Troy Masters, Publisher, LA Blade 

John Sotomayor, Publisher, Embrace Magazine 

Ed Walsh, Writer for Bay Area Reporter, Seattle Gay News, and NewsBreak 
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Website 
https://visitpalmsprings.com 

 
Analytics July-June 2022-23  June 2023 June 2022 % change 
Sessions  1,563,298 110,724 86,126 +29% 
Users 1,245,378 97,205 73,242 +33% 
Page Views 3,300,327 166,955 146,242 +14% 
 

Visitor Guides & Visitor Information 
Visitor Guides 

 July-June 2022-23  June 2023 June 2022 
Distributed Hard Copy 49,079 4,450 4,105 
Digital Page Views 172,918 7,262 13,175 
Downloads 552 55 92 

 

Visitor Information Centers 
Visitor Information Center    Open 10 am - 5 pm, Daily  
Welwood Murray Memorial Library   Open 10 am - 6 pm, Friday – Wednesday 

Open 10 am - 8 pm, Thursday  
 

Number of Visitors July-June 2022-23  June 2023 June 2022 
Visitor Information Center 83,256 4,019 3,160 
Welwood Murray Memorial Library 29,523 1,850 1,927 
Total 112,779 5,869 5,087 

https://visitpalmsprings.com/
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Palm Springs Convention Center (Calendar Year Beginning January 1, 2023) 
June 2023 Convention Sales Month 

# 
Month 

Room Nights 
YTD # YTD 

Room Nights 

Definite Contracted Groups 9 5,001 51 31,874 
Contracts Issued 9 17,655 58 49,836 
Contracts awaiting signature 28 68,035      
Tentative events added 13 1,483 159 109,709 
 

 
 

YTD Actual PYTD Actual Annual Goal % of Goal 
31,874 29,919 50,000 63.7% 

 
Definite Contracted Room Night Producing Groups Date Peak Rooms Room Nights 
McCormick’s Palm Springs Exotic Car Auction 75 11/13-21/2023 156 500 
Splash House June, 2023 6/6-12/2023 1,000 4,000 
Velocity Dance Convention & Competition 11/16-19/2023 197 501 
 

Contracts Issued Room Nights 2023 YTD Contracts Issued 2023 YTD Room Nights 
9 17,655 58 49,836 
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                         # Contracts Awaiting Signature                                    Room Nights 
                                           28 68,035 
 

 # Events                                   Room Nights 
Lost Business 14 10,926 
 
Lost Room Night Producing Groups Mo./Yr. Room 

Nights 
Reason 

S365, Inc. – Farm Production and Conservation 
(FPAC) Communications Conference 

8/2023 625 Meeting Space Rates too 
high – wanted comp and 

will not use rebates 
It’s all Made Up, Inc. – Produce U Intensive 4/2024 30 Meeting Cancelled 
National Prevention Network 8/2024 1,220 Selected Phoenix – no 

reason shared why PS was 
eliminated 

Charter Schools Development Center 2024 
Conference 

11/2024 1,430 Selected Sacramento due 
to date availability – 

Looking at PS for 2025 
National Funeral Directors & Morticians 2025 
Annual National Convention & Expo 

8/2025 2,060 Planner had concerns 
about airlift and summer 

temperatures 
America Outdoors Conference & Outfitter Expo 12/2025 1,208 Meeting space rates too 

high 
2026 Osteoarthritis Research Society International 
World Congress 

5/2026 1,231 Executive Director want 
the meeting on the East 

Coast 
US Association for Computational Mechanics 7/2027 2,237 Selected Boston; Concerns 

with Summer 
temperatures 

Hospitality Performance Network RFP #93790 
2027 Convention 

8/2027 885 Sent to PSCC in error; Will 
not pay room rental 

 
Top Competitive Destinations - 

2023 
# of Groups 

Indian Wells 2 (Tie) 
San Diego 2 (Tie) 
Riverside 1 (Tie) 

Austin 1 (Tie) 
Boston 1 (Tie) 

Houston 1 (Tie) 
Nashville 1 (Tie) 

Palm Desert 1 (Tie) 
Phoenix 1 (Tie) 
Riverside 1 (Tie) 

Sacramento 1 (Tie) 
San Francisco 1 (Tie) 
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Top Cancellation Reasons 
PS Didn’t Make Final Cut 

Meeting Space Rates too high (wanted complimentary) 
Preferred Dates not Available 

Lack of Member Support 
Tradeshows & Events attended Date Attendees 
Main Street Zoom Call 6/6 Rick Leson 
GM Meeting Zoom Call 6/7 Rob Hampton, Rick Leson 
PSHA Board of Directors Meeting 6/8 Rob Hampton, Rick Leson, 

Kimber Foster 
CA MPI Sacramento Chapter Board Installation & Awards 
with Sales Calls with VGPS 

6/8-9 Shawn Sande 

GM Meeting Zoom Call 6/14 Rob Hampton 
Business Review with PSCC and Renaissance PS 6/14 Rick Leson, Paula Helm, 

Shawn Sande, David LeRoy 
and REN Sales Managers 

June HOPS Monthly Meeting 6/15 Rob Hampton, Rick Leson, 
Kimber Foster, Paula Helm. 
Shawn Sande, David Leroy 

GM Meeting Zoom Call 6/21 Rob Hampton, Rick Leson 
VGPS Meet & See Event at LaQuinta Brewing 6/27 David Leroy 
GM Meeting Zoom Call 6/28 Rick Leson 
 
Site Inspections | Tentative  Tentative Date Peak Rooms Room Nights 
Siddhartha’s Intent 12/8-21/2023 TBD TBD 
Riverside County Office of Education Winter Wonderland 
Event 

12/2/2023  0 0 

NMAC (National Minority AIDS Council) US Conference on 
HIV/AIDS 

9/15-21/2024 1,100 3,460 

 
Planning Meetings | Definite  Date Peak Rooms Room Nights 
CA Park and Recreation Society 2/25-3/2/2024 775 2,150 
 
 
Key Events Hosted in June, 2023 

 
 

Date 
City of Palm Springs Supports FIND Food Distribution 6/1 
City of Palm Springs Battalion Chief Testing and Fire Captain Testing 6/6-8 
Goldenvoice Presents Splash House June, 2023 6/6-12 
Porsche Club of America Presents the Porsche Parade 6/20-22 
The Angelo Method Beyond Inflammation 6/21 
PSCC hosts the NMAC (National Minority AIDS Council) Site Tour and Luncheon 6/26 
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