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Palm Springs Bureau of Tourism 

Advertising Overview 

Digital Ads 
We serve a variety of digital content ads to potential visitors monthly.  Digital Ad types include contextual, 
retargeting, private market place, native ads, mobile ads, and video ads.  
Results include ads purchased through the advertising platforms of Google, Bing, Basis, and Nativo, Travel 
Spike, Sojern, and AdTheorent. 
Banner ads also include specific creative for fly markets including Austin, Chicago, Sacramento, Denver, Dallas, 
San Francisco, Boise, Seattle, New York, Portland and Minneapolis. International includes Canada. 
LGBTQ+ advertising includes native ads placed through the Nativo platform, search as well as Pink Media. 

Total Digital Ads 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 5,112,731 5,520,634 55,212,014 43,399,101 
Clicks to 
VisitPalmSprings.com 

33,607 20,832 272,067 184,648 

Video Views & Audio 
Ads 

606,913 854,999 5,517,217 4,204,107 

TV  
We place TV ads on Spectrum Cable. The year-to-date figures include running a co-op TV campaign with Visit 
Greater Palm Springs. 

Total TV Spots 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Spots 8,305,580 8,314,50 34,923,615 33,151,848 

    

Print 
We participate in the Visit Greater Palm Springs annual guide published through Palm Springs Life Magazine. 
This comprehensive visitor guide features all nine cities reaching over 13 million readers annually across print, 
digital, and social media platforms. 
 
Social  
Visit Palm Springs reaches visitors through Facebook, Instagram, Pinterest, TikTok, and Twitter (X) through 
organic and paid strategies. 

Total Social Media Metrics 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Impressions 1,688,660 3,440,705 29,744,689 30,563,831 
Video Views 445,985 1,311,821 5,887,811 4,856,535 
Engagements 47,065 187,901 1,194,948 1,024,535 
Clicks 10,885 9,143 115,484 173,011 
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Digital Ad Results 
Note: Prior year results are included for comparison purposes however; keep in mind that spend, tactics and 
the ad media plan fluctuates each year therefore it is not an “apples to apples” comparison.  

Search Digital Ads 

Google + Bing - Search advertising targeting travel segments, interests and keywords. 
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 108,283 126,873 1,405,472 1,608,911 
Clicks  14,253 10,005 120,104 127,130 

Display & Video Digital Ads 

Basis Global Advertising Platform  
Contextual, Private Marketplace Deals, Retargeting and Spaceback - Geo target articles  
and keywords related to travel. Programmatic ads on premium travel websites.  
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 343,883 567,468 4,781,009 7,263,034 
Clicks  183 548 3,548 7,427 

 
              Digital LGBTQ+ - Brand Awareness + Impressions Reach; focusing on LGBTQ+ Domains 

 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 429,221 309,956 4,537,707 3,653,967 
Clicks  152 191 2,571 2,614 

                                                                                                                                                      

Digital Video Ads 
Reaching our target audience with pre-roll video 15 and 30 sec spots.  
Video completion rate =   % 

 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 204,637 263,068 2,616,384 2,564,184 
Clicks  76 167 1,568 3,103 
Completed Video 
Views 

123,453 193,689 1,545,703 1,771,750 
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Digital Connected TV (CTV) Video Ads 
Streaming video running on Smart TV, Roku, Amazon Fire TV, Apple TV and/or gaming consoles. 
Video completion rate =  % 
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Completed Video 
Views 

102,562 167,391 1,348,936 778,445 

Spotify   
Streaming audio, first party data targeting to target registered Spotify users ages 21+.    
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 181,467 309,089 1,099,563 1,192,528 
Clicks  62 269 696 706 
Audio Ad 
Completions 

173,788 294,115 1,048,837 1,137,463 

  

Nativo Advertising Platform 
Digital ads delivered in the form of native content.  

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 496,545 966,197 7,881,446 6,429,405 
Clicks  3,966 3,199 37,859 21,193 

 
Travel Spike 
Travel Spike is the largest travel media platform in comScore Travel reaching over 100 million unique visitors. 
Offering a range of digital travel ad products including Contextual Content, Travel Deals, Native, Email, Mobile, 
Display and Video. 
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 995,405 596,384 2,340,749 2,733,975 
Clicks  2,516 1,450 5,642 5,126 

            
AdTheorent  
AdTheorent uses machine learning and data science to deliver real-world value for advertisers and marketers 
using rich media and display advertising. *Launched in June 2023.  
 

 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 0 0 16,366,916 0 
Engagements 0 0 1,369 0 
Clicks 0 0 8,455 0 

                                         

Sojern 
Utilizing Sojern travel intent platform to target frequent travelers and travel intenders. 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 2,077,246 1,034,750 9,467,415 8,184,265 
Clicks  5,716 1,122 20,853 8,846 



5 
 

Pink Media 
Social media and e-newsletter outreach to LGBTQ+ audiences across the country.*Launched this fiscal year. 
 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 103,060 0 786,222 0 
Engagements 7,480 0 68,713 0 
Clicks  6,650 0 49,145 0 

 
K Gay 
Digital ads and radio spots reaching locals and potential visitors across the world via streaming platforms. 
 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Total Impressions 172,984 0 1,670,316 0 
Clicks 33 0 366 0 
Listener sessions 207,110 0 1,451,043 0 

 

 

Television 
Spectrum 
Air Dates: June 1-30, 2024 
Top 5 Networks: Spectrum News l, MS NBC, CNBC, Bravo and ESPN 
Total Networks:  10 
Commercial Airings: 914 
 
 
Co-op TV Campaign with Visit Greater Palm Springs 
June Cable: 55,909,000 impressions | 1981 spots 
June KTLA: 67,467,000 impressions | 134 spots 
June CTV: 8,302,551 impressions 
 
Total TV: 131,678,551 impressions 
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Out of Home Video Spots 

Certified Folder  
Palm Springs 30 second spot is running on the British Columbia Ferry from Victoria to Vancouver, the 
Washington State Ferries from Seattle to Bremerton and Seattle to Bainbridge. The spots repeat once every 15 
seconds. The Palm Springs spot runs year around along with the Palm Springs visitor guide distribution aboard 
the ferries. The 30 second spot runs every 5 minutes at each California Welcome Center during the normal 
operating hours, typically 9am – 5pm, 7 days per week. 
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Street Teams  
Cat & Mouse street teams represented Visit Palm Springs to promote summer visitation at several events in 
the Los Angeles area. Team members encouraged event attendees to enter to win a Palm Springs giveaway 
while giving out branded swag. 
 
WeHo Pride - June 2 
LA Pride in the Park Festival - LA State Historic Park - June 8 
LA Pride Village -  Hollywood - June 9 
Vampire Weekend - Hollywood Bowl - June 12 
Santa Monica Beach - June 15 
Pride On The Promenade - Third Street in Santa Monica - June 22 
Santa Monica Blvd/West Hollywood - June 23 
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Social Media 
 June 2024 June 2023 

Facebook page likes  
https://www.facebook.com/VisitPalmSprings 

88,357 84,682 

Instagram followers  
https://www.instagram.com/visitpalmsprings 

170,770 143,866 

Pinterest followers 
https://www.pinterest.com/visitpalmsprings 

2,520 2,285 

Tik Tok followers                      
https://www.tiktok.com/@visit.palmsprings 

19,236 17,749 

 

Facebook Page Insights 

 

Facebook Posts 

 

https://www.facebook.com/VisitPalmSprings
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Facebook Paid Posts 
 
Fathers Day 
Impressions: 48,623 
Clicks: 1,002 
CPC: $0.50 
CTR: 2.31% 
Summer Getaway 
Impressions: 299,594 
Clicks: 3,746 
CPC: $0.46 
Couples Getaway 
Impressions: 188,385 
Clicks: 3,057 
CPC: $0.42 
CTR: 2.00% 
 
Instagram Insights 

 
 
Instagram Posts 
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Pinterest Highlights 
Impressions: 82,320 
Engagement: 1,844 
Outbound Clicks: 522 
Followers: 2,520 
 
Published Posts 
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TikTok Highlights 

 

 
 
TikTok Posts 

 
 
 
Twitter (X) Highlights 
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 Sample Articles 
 
The Good Life   Palm Springs, Modernism Architecture  

(Hosted Laurence Gounel and Julie Ansiau – French Media FAM) 

 
 
The Good Life   Solar Magnetism  

(Hosted Laurence Gounel and Julie Ansiau – French Media FAM) 
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Side of Culture  Agua Caliente Cultural Museum: Land Acknowledgement In Built Form  
(Hosted Paul Clemence)  

 
 

 
 

 
AAA Publications   4 Tasty Tips to Make Your Own Road Trip Trail Mix 

(Hosted Joey Skladany)  
 

 
 

 

 
 
 
 
 
 

https://sideofculture.com/2024/06/agua-caliente-cultural-museum-land-acknowledgement-in-built-form/
https://cluballiance.aaa.com/the-extra-mile/articles/explore/travel-inspirational/hotel-spa-wellness-programs-to-experience
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AAA Publications 9 Hotel Spa & Wellness Programs You Need to Experience 
 (Hosted Joey Skladany)  

 
 

 
 

 
 
Michelin Guide A Legendary Palm Springs Hotel Gets an Upgrade 
 

 
 
Thrillist I Spent $123 for a Flight I Knew I Wouldn't Take so I Could Go to This Airport's 

Happy Hour  
  
ABoomersLifeAfter50.com How to Indulge and Get “Bougie” in the Paradise of Palm Springs, California 
 
5ReasonsToVisit.com  The Top 5 Reasons to Visit Palm Springs, California Now 
 
Knox News   Palm Springs Offers a Playground in the Desert. 
 
LaJollaMom.com  33 Best Things To Do in Palm Springs (provided images) 
 
SincerelySavanna.com Palm Springs Itinerary: A 3-Day Guide 
 

https://cluballiance.aaa.com/the-extra-mile/articles/explore/travel-inspirational/hotel-spa-wellness-programs-to-experience
https://guide.michelin.com/us/en/article/travel/palm-springs-hotel-colony-palms-renovation-michelin-guide
https://www.thrillist.com/travel/nation/palm-springs-airport-things-to-do
https://www.thrillist.com/travel/nation/palm-springs-airport-things-to-do
https://www.aboomerslifeafter50.com/travel/how-to-indulge-and-get-boujie-in-the-paradise-of-palm-springs-california/
https://5reasonstovisit.com/travel/visit-palm-springs-california
https://www.knoxnews.com/story/life/2024/06/20/travel-palm-springs-offers-a-playground-in-the-desert/74104314007/
https://lajollamom.com/best-things-to-do-in-palm-springs/
https://sincerelysavanna.com/2024/06/18/palm-springs-itinerary-a-3-day-guide/
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From Our Blog 
 

 
 

 
     

                                                                                                                                                                    

Website 
https://visitpalmsprings.com 

 
Analytics June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Sessions  190,738 110,724 1,831,871 1,563,298 
Users 158,135 97,205 1,455,270 1,245,378 
Page Views 300,426 166,955 2,800,709 3,300,327 
Events 1,398,744 N/A 13,890,953 N/A 

 
* Events in Google Analytics measure specific interactions on your website or app, such as page loads or link clicks. 
**Google Analytics dropped tracking November 15-26, 2023. The above results do not include 12 days in November 2023. 
***On or about March 27, a cookie script was added to VisitPalmSprings.com. This addition inhibited analytics to be tracked due to 
an error in installation. This issue was resolved on or about April 15. The above results do not reflect the traffic we actually received 
during that time period. 
 
 
 
 
 
 
 
 
 

https://visitpalmsprings.com/
https://visitpalmsprings.com/palm-springs-luxury-resorts/
https://visitpalmsprings.com/3-longest-operating-restaurants-in-palm-springs/
https://visitpalmsprings.com/palm-springs-happy-hour-guide/
https://visitpalmsprings.com/viva-palm-springs/
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        Visitor Guides & Visitor Information 

Visitor Guides 
 June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
*Distributed Hard 
Copy 

4,309 4,450 52,246 49,079 

Digital Page Views 2,219 7,262 62,663 172,918 
Downloads 19 55 443 552 

*Does not include guides distributed at the visitor centers.  

Visitor Information Centers 
Visitor Information Center    Open 10 am - 5 pm, Daily  
Welwood Murray Memorial Library   Open 10 am - 6 pm, Friday – Wednesday 

Open 10 am - 8 pm, Thursday  
 

Number of Visitors June 2024 June 2023 July 2023-June 2024 July 2022-June 2023 
Visitor Information 
Center 

6,740 4,019 110,879 83,256 

Welwood Murray 
Memorial Library 

1,840 1,850 28,830 29,523 

Total 8,580 5,869 139,709 112,779 

 
Palm Springs Convention Center (Calendar Year Beginning January 1, 2024) 

 
May 2024 Convention Sales Month 

# 
Month 
Room 
Nights 

YTD # YTD 
Room Nights 

Definite Contracted Groups 8 6,800 56 37,290 
Contracts Issued 8 3,854 56 37,290 
Contracts awaiting signature 18 47,610      
Tentative events added 29 21,113 200 210,729 
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YTD Actual PYTD Actual Annual Goal % of Goal 
37,290 33,038 50,000 66.0% 

 
Definite Contracted Room Night Producing Groups Date Peak 

Rooms 
Room Nights 

McCormick’s Palm Springs Exotic Car Auction 77 11/18-26/2024 156 500 
National Association of Neonatal Nurses 9/12-15/2025 600 1,950 
Spirit Sports 2026 Duel in the Desert 1/29-2/2/2026 1,500 3,000 
North American Ice Cream Association 11/9-12/2026 409 1,694 

 
Contracts Issued Room Nights 2024 YTD Contracts Issued 2023 YTD Room Nights 

8 3,856 56 35,131 
 

                         # Contracts Awaiting Signature                                    Room Nights 
                                          18 47,610 

 
 # Events                                   Room Nights 

Lost Business 11 22,472 
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Lost Room Night Producing Groups Mo./Yr. Room 
Nights 

Reason 

US Marine Corps 29 Palms 249th Birthday 
Banquet 

11/2024 150 No response from client 

2024 Gujarati Physicians Conference 12/2024 3,200 Preferred Dates not 
Available 

Financial Research Associates LLC 2025 August 
Conference 

8/2025 1,065 Selected Las Vegas due 
to Destination Amenities 

Retail Industry Leaders Association Asset 
Protection Conference 

5/2026 2,840 Wants to be under one 
roof 

National Association of Paediatric Nurse 
Practitioners 

4/2027 3,290 Guest room rates too 
high 

2027 Association of Publishers Innovations 
Conference 

3/2027 3,599 PS didn’t make Final Cut 

National Indian Child Welfare Association 4/2027 4,338 Guest room rates too 
high 

Financial Research Associates LLC 2027 August 
Conference 

9/2027 1,065 Selected Las Vegas due 
to Destination Amenities 

International Association of Arson Investigators 3/2028 2,925 Selected Albuquerque – 
Palm Springs didn’t make 

final cut 
 
 
 

Top Competitive Destinations - 
2024 

# of Groups 

San Diego 5 
Anaheim 4 
Las Vegas 3 

Albuquerque 2 (Tie) 
Los Angeles 2 (Tie) 
Long Beach 1 (Tie) 

New Orleans 1 (Tie) 
Reno 1 (Tie) 

Sacramento 1 (Tie) 
Tampa 1 (Tie) 

 
Top Cancellation Reasons 

Palm Springs Didn’t Make Final Cut 
No response from client 

Concerns with hotel properties 
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Tradeshows & Events attended – June, 2024 Date Attendees 
Mainstreet Meeting 6/4 Rick Leson, Randy Garner 
Hotel Tour of The Dunes PS and Palm Mountain Resort 6/11 Rick Leson 
GM Meeting ZOOM Call 6/12 Rob Hampton, Rick Leson, 

Kimber Foster 
PSHA June Board Meeting 6/13 Rob Hampton, Rick Leson, 

Kimber Foster 
ASAE Leadership Meeting ICW Visit Greater Palm Springs 6/13 Rob Hampton, Rick Leson 
Visit Greater PS Meet & See – PS Surf Club 6/18 Paula Helm, David Leroy 
HOPS June Monthly Meeting 6/20 Rick Leson, Shawn Sande, 

David Leroy 
PSHA Monthly Member Meeting 6/20 Rick Leson, Kristie Dore, 

Kimber Foster 
GM Meeting ZOOM Call 6/26 Rob Hampton, Kimber 

Foster 
Galen Henry Retirement Party at Esri Campus 6/27 Rick Leson, Kristie Dore, 

Lynne Toles, Glenn Schmidt 
 

Site Inspections | Tentative  Tentative Date Peak Rooms Room Nights 
TED TBD TBD TBD 

 
Planning Meetings | Definite  Date Peak 

Rooms 
Room Nights 

Saxman One Office for Victims of Crime Indian Nations 12/8-13/2024 855 4,100 
DAP Health The Chase 3/25-31/2025 29 61 
ICSC 9/21-26/2024 500 1,200 

 
 

 
Key Events Hosted in June, 2024 

 
 

Date 
City of Palm Springs Supports FIND Food Distribution 6/6 
City of Palm Springs Joint City Council, Board and Commissioners Meeting 6/17 
Gameacon 2024 6/21-23 
Visit Greater PS Destination Experiences Team Meeting 6/26 
Palm Springs International Film Festival Executive Staff Meeting 6/28 
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